
 

 

JOB TITLE Account Director 

LOCATION Walthamstow, London 

REPORTS TO Partnership Director (Head of Sales) 

 

JOB PURPOSE & SCOPE 

 

Over the last few years ShootMedia has grown into a unique organisation offering video-led content 
marketing and single-commission films which integrate with and enhance the existing marketing 
activities of our clients. 

The focus is on producing authentic, relevant content, which is trusted by audiences and always has 
our storytelling and filmmaking heritage at its core. 

We work with some of  the most influential brands and branding agencies in the world. Our films have 
won international accolades, ranging from Cannes Lions, LIA, and British Arrows awards, to 
recognition from the British Film Institute (BFI), who have chosen to intern several of our productions 
in the National Archive as examples of culturally relevant online content. 

We’re looking for an ambitious, client-facing Account Director to join our award-winning creative team. 
The successful candidate will be working with our global clients and in-house production team to craft 
distinctive brand films and related content. 

The Account Director manages and supports a team of 3-4 Account Managers and 1-2 executives  
Your role as Account Director will be to direct multiple content-led projects managed by the Account 
Managers and to support your line manager, the Head of Sales, to ensure that all deals are directed 
optimally. 

PRINCIPAL ACCOUNTABILITIES 

 
 
The company is set on an ambitious growth strategy for 2018.  The responsibilities of the Account 
Director will support the successful delivery of this growth strategy.  
Key responsibilities of this role include: 
 

● Demonstrating a clear understanding of ShootMedia’s proposition and recognising how this 
can provide measurable value to a client across the entire customer journey. 

● Nurturing and growing existing clients to drive increased revenue 
● Converting leads brought in by the new business team.  
● Showing creative flair and the ability to create powerful authentic narratives. 

 



 

● Recognise editorial and commercial opportunities to fully grow, develop and exploit the 
narrative strategies underpinning your account activity. 

● Overseeing the creation, tracking  and reporting of budget,  timelines, scope, velocity and 
quality during the entire life of the project, managing issues and risks as they occur including 
escalating when appropriate. 

● Meticulous budget management, tracking and adherence to in-house systems  
● Smooth, transparent co-ordination between all stakeholders both internal and external 

supplier 
● Regular, clear and constructive communication with the client at every stage of the deal 
● Standardisation – deploying a consistent project management philosophy with every deal, 

and ensuring this is practised within your team 
● Training – ensuring everybody in the team is equipped to manage a deal well·  
● Transparency – allowing team members, colleagues or managers to quickly see how any 

project is progressing at any point 
● Risk mitigation – complying with agreed processes to ensure failsafe quality, compliance and 

cost tracking 
● Professionalism – helping to create an understanding across the team of the importance of 

strong project management leading to deal renewals and commercial success 
● Develop and maintain an in-depth understanding of the digital domain, its technology 

requirements and challenges. 
 

 

PERSONAL ATTRIBUTES 

 

● A career history encompassing project management roles within a challenging, changeable 
environment comprising multiple parties across a broad spectrum of content types and 
technical needs. 

● Experience managing those tasked with managing complex content projects to execution and 
delivery. 

● Significant previous experience initiating and running multiple projects simultaneously, 
working with external suppliers and to deliver solutions. 

● Solid understanding and hands on experience of project planning, estimating and budgeting 
programmes. 

● Excellent team building skills as well as being a team player  – measuring  success by the 
whole team’s performance 

● You should understand that project work is sometimes unpredictable and requires flexibility 
and a willingness (within acceptable limits) to work as required to get the job done 

● Good stakeholder management skills, previously proven within a demanding environment. 
● Excellent negotiation skills and the proven ability to manage relationships and adopt an 

assertive approach where necessary 
● Demonstrates familiarity with the challenges associated with driving process/business 

change, its aims and objectives and to be mindful of these when undertaking own 
accountabilities 

● Organised, calm under pressure  You will be a ‘can do’ person, somebody who sees 
challenges instead of problems 

● Persistent, tenacious and results oriented. 
● Is comfortable juggling multiple responsibilities 

 



 

● Is a confident communicator, able to be forthright and to disagree or deliver bad news in a 
way that remains constructive and helpful as opposed to argumentative or aggressive 

● Enjoys dealing with clients and will not be distracted or upset by the inevitable demands of 
clients and the ‘ups and downs’ of working in a service role 

● Enjoys taking ownership and accountability 
● Is a quick to solve problems yourself rather than expecting others to do this for you 

 
 

CAPABILITIES 

 

● Production budgeting and budget tracking (using xls spreadsheets and dedicated project 
management software) 

● Project management – tracking, deliverables against timelines and updating multiple 
stakeholders 

● Production management (i.e. Project managing in the video and digital context) 
● Client interaction 
● Managing vertical and horizontal relationships 
● Comfortable working cross-platform on integrated roll outs that may combine video, digital, 

social and events 
● Experience in branding and content-marketing would be useful. 

 

 

 


